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3. Understanding the €ience and how we talk about food

There is adindamental misunderstanding in the United Stalbesit how our food is grown. The
language people use is important because it can influence how people think about something.
Roundtable participants agreed on the value of consumer labeling, but there is frustration that
consumers are being over-sold on the value of genetically modified organism ofréd10-

There are many “GM@ree” labels on products even when there are no GE products on the
market for any of the ingredients. Trigger words like “pestidrde;” “hnonGMO,” or “organic”

are showing up on labels and wrappers that capitalize on consumers’ lack of knowledge and fea
The need for clear, scienbased communication applies across the entire supply chain—from









4. For international trade policy, transparency and science-based regulatory approaches
can be just as important as traditional market access.






has had a meeting to evaluate applicationgh the result that all domestically produced
innovations have been approved while only one or two foreign traits have been approved.



