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,Q�������ZH�H[SDQGHG�RXU�IRRWSULQW�ZLWK�GHHSHU�DQG�PRUH�
LQWHUFRQQHFWHG�SURMHFWV�DQG�SURJUDPPHV��:H�DOVR�
continued t1T/iver on ourin ought leadership mandate andt. 



6 INTERNATIONAL TRADE CENTRE



ANNUAL REPORT 2019 7





ANNUAL REPORT 2019 9

The year 2019 was the second warmest year on record.9 
Against this backdrop, climate change negotiations 
continued at the United Nations were characterised by an 
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What ITC delivered in 2019 
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Key performance indicators
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Transparency in trade

ITCõs Transparency in Trade Programme aims to improve 
the trade and investment decisions of companies, notably 

micro, small and ma
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The Rules of Origin Facilitator is a free online tool launched 
by ITC and the World Customs Organization (WCO) in 2018. 
It enables micro, small and medium-sized enterprises 
(MSMEs) to beneþt from international trade opportunities by 
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Non-tariff measures in goods and services

The Non-Tariff Measures (NTMs) Programme prioritizes  
the concerns that micro, small and medium-sized 
enterprises have about regulatory and procedural trade 
obstacles, and aims to spur concrete responses from 
policymakers and o
obstaksoo | a p pumic
polic r les,"ours
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Highlights

In 2019, ITC created a sustainable, global network of 
chambers of commerce, industry associations, trade and 
investment promotion agencies, government ministries and 
other national players to collect and analyze crucial data on 
the competitiveness of local small and medium-sized 
enterprises. 

The network currently spans 20 national business support 
organizations covering over 29 countries, as well as the 
regional Permanent Conference of African and Francophone 
Consular Chambers. 
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CASE STUDY

Tajikistan’s Trade  
Facilitation Portal

The challenge

The Central Asian republic of Tajikistan, landlocked and 
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ITCõs engagement ranged from close, multi-year 
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More importantly, this involved the widespread adoption of 
dynamic agroforestry techniques that have increased 
competitiveness and sustainability. 

In East Africa, Value Added to Trade interventions 
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In Senegal, Vietnam, Mexico, the United Arab Emirates, 
Kenya, Bangladesh, Nigeria and Ghana, ITC deployed a 
new set of advisory solutions for businesses in the services 
sector (information technology, business support 
organizations and tourism), textiles, agribusiness and 
handicrafts. The activities were a mix of workshops ð 
conducted on site and online ĭ and digital audits of 
selected companies to improve their web presence and 
visibility toward international markets.

In Qatar, ITC worked with 50 small and medium industrial 
manufacturing þrms to help them understand the 
requirements and opportunities of business-to-business 
marketplaces. The best þve were listed and promoted on 
Alibaba. A further group of 10 þrms is being prepared for 
the platform. Other þrms received speciþc advisory services 
on developing their processes for online orders. They were 
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ITC INNOVATES

Boosting online sales for 
women-led handicrafts firms  
in Central America
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on the gender-speciþc needs of women-owned businesses 
in their countries. More than 40 sector-speciþc policy 
recommendations to advance womenõs economic 
empowerment and promote inclusive trade policies  
were developed.

Work on developing an innovative digital policy tool, 
SheTrades Outlook, continued in 2019 with the 
engagement of 25 Commonwealth countries. Data 
collection was completed in 18 countries (Australia, 
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Highlights 
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Supporting regional economic  
integration and South-South-links 

Boosting regional trade

ITCõs Boosting Regional Trade Programme works with 
governments and the private sector to increase the 
participation of micro, small and medium-sized enterprises 
(MSMEs) from least-developed, developing and transition 
economies in regional trade and investment. 

The programme also provides support for small þrms to 
increase their competitiveness and participate in regional 
value chains ð in doing so, enterprises will be in a position 
to generate more revenues, re-invest and create more 
employment opportunities.

Key results
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coffee producers, and Ugandan þntech startups. With its 
SheTrades initiative, ITC launched women-focused projects 
in Commonwealth countries and the Middle East and North 
Africa. The SheTrades Invest initiative facilitated access to 
þnance for women-owned businesses and SheTrades 
chapters in Zambia and The Gambia.

The demand for ITCõs assistance increased in 2018, with 
ITC delivering a record $100 million of technical assistance 
expenditures. Moreover, extra-budgetary spending of $64 
million was 38% more than the year before. In terms of value 
for money, ITC estimated that more than $1 billion of export 
and invest ̾ s resᴨlted from its)marĨet indelligence, neé 
!
!
in ITC resᴨlted in $1g ă MᴀӪ
tra9sactio9s ry ITCõs m̾ ciarćes.

ʕiccᴨssing trade for ¡trᴨctÅral tra9sformation, ITC was 
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TABLE 5 XB expenditure by focus area in 2019 ($ million gross)
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Nydiane 
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Junior Professional 
Ofþcer, Sustainable 
and Inclusive  
Value Chains  
(Madagascar)
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Multimedia communications
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In 2019, publications offering analysis and tools for 
businesses, governments, and researchers continued to be 
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APPENDIX I
ITC FOCUS AREAS AND PROGRAMMES
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COUNTRY-SPECIFIC
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