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The National Board of Trade Sweden is the government agency 
for international trade, the EU internal market and trade policy.  
Our mission is to facilitate free and open trade with transparent 
rules as well as free movement in the EU internal market. 

Our goal is a well-functioning internal market, an external  
EU trade policy based on free trade and an open and strong  
multilateral trading system.

We provide the Swedish Government with analysis, reports and 
policy recommendations. We also participate in international 
meetings and negotiations.

The National Board of Trade, via SOLVIT, helps businesses and 
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This chapter sets out to describe new business models 
based on the opportunities that new digital 
technologies present. Digital solutions can lead to 
automated physical and digital processes and, in turn, 
allow for the dispersion of computer-driven produc-
tion. In addition, the 4IR will lead to mass customisa
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companies use some of these solutions, notably 
úo£slvo z|yn m~syx }¤}~ow}6 ~y 
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superior properties). New products are emerging 
in all ends of the supply chain; for example, new 
technologies create new raw material. Hence, the 

“ink” in 3D printing can be a new product never 
traded before.53  

In connection to this, one interviewee stated 
that “when the product changes, the sourcing 
changes” – meaning that new products not only 
vokn ~y xo¢ ùxkv z|yn m~} losxq ~|knon l ~ kv}y 
mrkxqo} sx ~ro ~|kno sx
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Less trade
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ured trade. MGI (2019) estimates that trade will 
decrease by four trillion US$ by 2030 due to pro-
duction moving closer to customers. One inter-
pretation of this trade slowdown is that trade is 
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The factors presented above are a summary of 
what companies in the 4IR will generally value. In 
a sense, they are traditional factors that make up 
countries’ competitive advantages but with 
changed relative importance. 

However, there are also new issues that compa-
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Regarding those that hinder it, we can safely 
conclude that, globally, there are many domestic 
legal and non-legal barriersTT0 1 Tf 0 TRding chno 
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