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1. Introduction

Internet and digital services are becoming ubiquitously spread across the world and an integral part of
everyday life for most people. Almost half of the world’s population is connected to the Internet nowadays

whilst trade in digital services is growing fast.





















Figure 3.1: Search engine, e-commerce and social media platforms restrictiveness index (2018)




3.1 Additional patterns of digital platform restrictiveness

Digital platforms are part of the wider intangible economy, as explained in Haskel and Westlake (2017).
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and more sophisticated and frequent”.®









Table 4.1: Regression results of platform regulations on economic performance
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is means that online platforms can in fact act as a real contributor to the overall productivity and
eventually the economic growth of a country, especially through the services sector. Interestingly, services are
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Figure A3: DPRI sub-index for social media platforms (2018)




Annex 2: Methodology for regressions as correlations









Table A5: Eurostat clusters of survey questions for each type of platforms

Search engine




E-commerce (sales)

Variable Percentage of rm respondents using e-commerce (sales) for purpose?
E_AESBEU Enterprises having done electronic sales or purchases to other EU countries
E_AESBWW Enterprises having done electronic sales or purchases to RoW

E_AESELL Enterprises having received order via computer-mediated networks

E AESEUWW  Enterprises having done electronic sales to other EU countries and to RowW
E_AWSEU Enterprises with web sales to other EU countries

E_AWSFOR Enterprises having received order via a website or apps from EU or RowW
E_AWSVAL _ Enterprises where B2C web sales are 10% or more of the web sales
B2C_GE10WS

E_AWSWW Enterprises with web sales to RowW

E_ AWS B2BG  Enterprises which sold via a website or apps — B2B and B2G

E_AWS B2C Enterprises which sold via a website or apps — B2C

E AWS B2C_ Enterprises where B2C web sales are more than 1% of the web sales
GT1WS

E_AWS_COWN




Table A6: NAICS 6-digit sectors as Internet producers

10 code Sector description

454000 Non-store retailers (sales online)

511200 Software publishers

517110 Wired telecommunications carriers

517210 Wireless telecommunications carriers (except satellite)

518200 Data processing, hosting and related services

519130 Internet publishing and broadcasting and web search portals
541511 Custom computer programming services

541512 Computer systems design services

541513 Other computer-related services, including facilities management

Source: BEA 2012 10 Use Table. 10 codes follow NAICS 6-digit codes.

Figure A4: Platform intensities based on Eurostat database (percentage of rms using platforms)
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Figure A5: Platform intensities based on BEA Input-Output Use Table and US BLS database
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