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Online platforms create “more 
perfect” markets. Online platforms 
are a market-driven cure to the 
imperfections of the EU’s incom-
plete Single Market. Platforms 
provide well-functionlet1chnicalms 
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“WE DO WHAT YOU PROMISE SO WHY DO YOU HATE US SO MUCH?”

All the big and famous digital platforms have probably got the message by now: European 
policymakers don’t like them very much. Antitrust case after antitrust case has been �led against 
the likes of Amazon, Apple, Facebook, Google and others. While there are good reasons for 
competition authorities to keep big �rms on their toes and prevent competition from stagnating, 
it’s di�cult to escape the feeling that, for platform �rms, EU competition law – which is less 
attentive to consumer welfare – has been stretched to the breaking point in order to keep plat-
forms on a tighter leash. 
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�ere is another, perhaps much more important characteristic of modern online platforms, 
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For these reasons, the European Parliamentary Research Service (European Parliament 2017, 
pp. 12) highlights the “urgent need to bring EU single market rules up to date, in particular as 
regards online payments, e-invoicing, the protection of intellectual property rights, data protec-
tion and privacy, as well as value added tax (VAT) requirements [and points out] that measures 
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a recent Eurobarometer (2016) survey on online platforms already use online marketplaces such 
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• �Behavioural network externalities result from online platforms’ intrinsic 
motivation to be good governors and the need to manage the behaviours of 
their members. In their motivation to create trust between the members, online 
platforms design standards and enforce rules against harmful conduct, which 
otherwise would reduce the value of its platform for other users. 

Due to network e�ects and platform operators’ intrinsic incentive structure, a common though 
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Against the background of legal fragmentation in the EU, platforms provide well-functioning 
technical infrastructures that allow users to easily deal with country-speci�c VAT and invoicing 
commitments, consumer protection requirements and the particularities of national contract 
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Platforms are essential to create a digital single market and to make that EU ambition real

Online platforms should not be considered a threat to marketplace competition in the EU. On 
the contrary, thanks to their unique capacities to facilitate and grow commerce and entrepre-
neurship, platforms should be considered a natural vehicle for competition and the economic 
empowerment of many. As found by Stripe (2018, p. 1), for example, even though many online 
platforms bene�t from �rst-mover advantages (also known as the-winner-takes-it-all situation), 
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UNDERSTANDING THE HOSTILITY TO THE PLATFORM ECONOMY

�e ascent of the platform economy has given rise to negative political and regulatory recep-
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�e platform economy plays a critical role in helping consumers to deal with the malaise of 
politically de�ned and protected markets. Besides the recognised network externalities, the plat-
form economy has an additional quality that is critically important for economic integration in 
Europe: it bypasses markets characterised by rent-seeking regulation. For want of a better word, 
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As argued by Sally (1998, pp. 196-97), all too often “international regimes are manifestations 
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reason that platform providers created new, more transparent and more competition-friendly 
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CONCLUSIONS

Online platforms are often accused of exploiting market power and, due to their disruptive 
impacts on consumer choice, considered a threat to traditional businesses. What’s often ne-
glected in the debate about the economic impact of online platforms is that they help European 
consumers to get better access to goods and services and that they spark new life into markets 
that often have been politically de�ned and protected. Looking at what online platforms have 
achieved in the past decade, they should be considered a blessing for the European Single Market 
and a catalyst for competition and economic and social integration in the EU. 

Considering stated EU policy objectives, modern online platforms live up to the promises raised 
by politicians and government o�cials alike. �ey enhance diversity in commercial activities in 
the EU, they promote business models and product innovation, they create new economic op-
portunities, they allow for more SME engagement and, after all, they deepen integration within 
the Single Market and encourage regional economic de Tw 0 -1opemen. 
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