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Americans, Like Many in Other Advanced 
Economies, Not Convinced of Trade•s Benefits 
Emerging market publics more likely to link trade to more jobs, 
better wages 

Publics in advanced and emerging 



4 



5 

PEW RESEARCH CENTER 

www.pewresearch.org 

Among the 27 nations surveyed in 2018, 
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1. Spotlight on views of trade in the U.S., EU and Japan  

Americans divided on trade 

Since at least 2002, more than 

half of Americans have 

embraced the idea that growing 

trade and business ties between 

the United States and other 

nations is a good thing. Today, 

more than seven-in-ten 

Americans (74%) hold this 

view, up from 68% in 2014.  

Even though most Americans 
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Even though they generally see 

trade in a positive light, 

Americans also view trade 

through an increasingly 

partisan lens. In 2002, 

Republicans and Democrats 

agreed overwhelmingly that 

trade was good for the U.S. By 



10 

PEW RESEARCH CENTER 

www.pewresearch.org 

Europeans divided on the benefits of trade 

More than eight-in-ten Europeans say trade is good for their country. Such se
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Japanese support trade, but are wary of its impact on prices 

Like most Americans and Europeans, seven-in-ten Japanese adults believe that growing trade and 

business ties between Japan and other countries is a good thing. Such views have not changed 

https://data.oecd.org/chart/5iWg
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Japanese men are more likely than women to believe that trade is good for Japan. Three-in-ten 

Japanese ages 18 to 29 say trade lowers prices, around twice the share of their elders, those ages 

50 and older, who credit 
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https://data.worldbank.org/indicator/NE.TRD.GNFS.ZS?end=2017&locations=NL-PL-AR-IT-TN-KE&start=2000
https://data.worldbank.org/indicator/NE.EXP.GNFS.ZS?end=2017&locations=KE-TN-PL-NL-AR-IT&start=2000&view=chart
https://www.ilo.org/ilostat/faces/oracle/webcenter/portalapp/pagehierarchy/Page3.jspx?locale=en&MBI_ID=7&_adf.ctrl-state=bfg1fqji2_38&_afrLoop=964489611560543&_afrWindowMode=0&_afrWindowId=null#!%40%40%3F_afrWindowId%3Dnull%26locale%3Den%26_afrLoop%3D964489611560543%26MBI_ID%3D7%26_afrWindowMode%3D0%26_adf.ctrl-state%3D11axkk4gyd_4
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5. Public views on trade and prices are at odds with 
economic theory 

It is a fundamental principle  of modern free-
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In 10 of 27 nations men are more likely than 
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Appendix: Economic categorization 





Q25. What do you think about the growing trade and business ties between (survey country) 
and other countries – do you think ie7s a very goodu thig, somewWhatgood, somewWhatbad, or a  



Q25. What do you think about the growing trade and business ties between (survey country) 
and other countries – do you think it is a very good thing, somewhat good, somewhat bad, or a 

very bad thing for our country?

Very good
Somewhat 

good Somewhat badV e a t  b a d



Q25. What do you think about the growing trade and business ties between (survey country) 
and other countries – do you think it is a very good thing, somewhat good, somewhat bad, or a 

very bad thing for our country?

Very good
Somewhat 

good









Q28. Does trade with other countries lead to an increase in the price of 
products sold in (survey country), a decrease in prices, or does it not make a 

difference?

Increase Decrease
Does not make 

a difference DK/Refused TotalTotal
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